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Little attention has been paid to the Access Taunmsarket in New Zealand to date, and people with
disabilities are poorly served when it comes toesscTourism products. Nor has much attention been
focused on Silver Tourism, that is, tourism foriageBaby Boomers and Seniors. These two groups are
likely to swell the Access Tourism market as thgdaBaby Boomer cohort ages and experiences more
disability. Already nearly half of visitors to Ne#ealand are 45 years old or older, and this figuike
grow over the next several decades. However, Nealand virtually ignores this market, choosing
instead to focus on the young, the fit, and the &bldied. This is a mistake as the Baby Boomeortdah
wealthier than younger cohorts, is willing to spéineir money, is interested in travel, and is @etvy.

In spite of the rising importance of the Access &ilder markets, there has been no government fogus
these groups, and apparently no plans for suclkwsfolnstead, the Ministry of Tourism and the stdy
are focusing on sustainable tourism (and rightly aad, if current tourism promotional materiale an
indication, on younger age groups. There seemsgrauision in the recently updated New Zealand
Tourism Strategy 2015 for research and developinethie area of ageing/disabled tourism. This repo
briefly examines a number of government strategies other planning documents to see if there aye an
policies, goals, or outcomes that would supporteti@miling Access and Silver Tourism into the New
Zealand Tourism Strategy.

There are in fact a number of segues in the NewaAdal ourism Strategy for the inclusion of Accesd a
Silver Tourism. In addition, some other strategitsy example the Disability Strategy, are also
supportive. It is important that New Zealand taldvantage of these opportunities to research and
develop Access and Silver Tourism, as demand foesscproducts will grow as Baby Boomers age and
experience more disability.



S

ummary

Introduction

G

1.

A.

6.

7

F

overnment Strategies and Policies
The Ministry of Tourism
The New Zealand Tourism Strategy 2015
. Outcome One
Outcome Two
Outcome Three
Outcome Four
Other sections of the NZTS 2015 that can be readcassive of Access
Tourism for PWDs
. Ministry of Tourism policy
. Ministry of Tourism Research and Developmenat8gy
. The Ministry of Tourism is part of the Ministof Economic Development
The NZTS 2015 and its connections with otheatsgies and initiatives
. The New Zealand Transport Strategy
. The New Zealand Disability Strategy
The strategy itself
. Work in progress 2007
Sport and Recreation New Zealand
The Department of Conservation Statement of Irent 2008-2011
The Ministry of Health Strategic Plan 2008-2010

. Conclusion

urther Reading

References

o O U1 0101 ol

~

11

12

13

13

13

14

15

16

17

17

17

18



Tourism for people with disabilities (PWDs) has mmtlate played a part in upper-level tourism piagn

in New Zealand. While Access Tourism (AT) for PWBa&s gained in importance in other countries,
especially those of our major rivafd, there has been no focus on the market here. Mihistry of
Tourism and involved industry organizations recenfddated the New Zealand Tourism Strategy (NZTS
2015), but the update did not include specific rimenof Access Tourism for PWDs.

The Access Tourism market needs to be broughffamtas for many reasons. These are:

17% of the New Zealand population has a disabfftty

About 10% of the worlds population currently haveisability

PWDs comprise the worlds largest minority group #msl group will increase in size and
vociferousness

The population of the world is ageing due to theiag of the large Baby Boomer cohort (i.e., those
born between 1946-1965)

The ageing of the population is happening bothewetbped nations (our traditional markets) and in
the developing nations (currently receiving a geefdcus from Tourism New Zealand)

Baby Boomers are already retiring, but increasigloers are set to do so starting in 2011

As people age, they experience more disability

Therefore, the percentage of the world populatigh disability will increase

PWDs are interested in travel, and figures froneaesh in other countries show they have money to
spend

They also tend to travel with more companions

Baby Boomers are currently the highest income earne

They too will travel with companions and with thefrildren, who are also ageing

Compared to younger cohorts, they will retire Wity financial debts, will have money to spend, are
prepared to spend that money (unlike their pareat®) beginning to inherit from their parents (the
largest inter-generational transfer of assetssiohy) but will not in turn leave as many assetthtir
children (witness re-mortgaging of property), angeiested in travel, are internet savvy, and will
demand appropriate services

Boomers spend a greater percentage of their discagy income on travelling than any other market
segment; younger age groups spend more on congmoés and accumulating assets than on travel
PWDs currently are an untapped market in New Zekdand are not targeted in advertising

Ageing Baby Boomers and Seniors, who comprise ilverSTourism market, will increasingly add to
the PWD cohort

The ageing are living longer than their parents amednterested in health and wellness

The large Silver market (currently almost half cfitors to New Zealand are 45 years old or older)
are also left out of market targeting

Silvers prefer to travel during off-peak period8enng a possible solution to seasonal fluctuation
Increasingly, conference organisers/events orgeswsédl not book venues unless they are accessible
to PWDs

New Zealand does not currently cater at all wellthe Access Tourism market or the Silver Tourism
market

The updated tourism strategy rightly has as a m#yeme sustainability at many levels. It appayentl
presents no opportunity for the inclusion of stgateplanning for Access Tourism or Silver Tourism.
However, certain wording of the strategy in fagbarts the research and development of these plartic
markets. This report presents an analysis of teesgons into which development of Access Touriism
particular can be dovetailed. It does so basechemptemise that the increasing Silver Tourism mtarke
will swell the number of PWDs who are tourists, Isticat Access Tourism and Silver Tourism dovetalil
into each other.



In addition, support for the development of Acc&esrism can be found in other government documents,
and a few of those that are relevant are also slészlin relation to the NZTS 2015. In the repgquites
from various strategies and from other governmemuchents are in italics, and sources of references

(indicated by a superscript number in the texg,given at the end of the document.
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The NZTS 20152 has two values central to the strate@y. 5)”. One is Kaitiakitanga which is the
“guardianship and sustainable management of naturailt, and cultural resources for theollective

benefit of current and future generatiohsAlso, Kaitiakitanga provides a basis for our approach to
sustainably managing our natural, cultural, and Ib@nvironment for current and future generations

(p. 5)".

The NZTS 2015 does not in any place exclude PWDEherefore as the current and future generations
referred to as collectively benefiting from Kaititakga include PWDs, PWDs are of right includedhia
two values central to the strategy.

The NZTS 2015 contains four key Outcomes, and ttegifles and actions needed to achieve them. The
Outcomes are listed below, and those sections amteto the development of Access Tourism are
discussed. The Outcomes are:

New Zealand delivers a world-class visitor experieze

New Zealand is seen by visitors as a desirable-bigdlity destinationand
Infrastructure supports a quality visitor experienat all stages of the journgp. 6).

The term “visitor/s” is used, and PWDs are parthef “visitor” cohort. Outcome One does not exclude
visitors who are PWDs. As the current Access Tardffer does not provide a high-quality destimatio
or adequate infrastructure at all stages of thengu for PWDs?, this needs to be redressed if New
Zealand is to achieve Outcome One.

New Zealand'’s tourism sector is prosperous and atacts ongoing investment
Businesses deliver products and experiences thett tine expectations of high-value visit¢ps 6)

Access Tourism products and experiences are clyrfailing to consistently meet the expectations of
high-value visitors who are PWD%"® and must be improved to meet the expectatiors mfedicted
growing PWD market if Outcome Two is to be achieved

The tourism sector improves demand during theestasn(p. 6)

The PWD market will swell over the next thirty yeas the world population ages. As Baby Boomers
retire, they will want to travel. Research in atleeuntries shows that retirees prefer to travedther
than peak periods to avoid crowdifi and that they more frequently fly in/out of caigs during week
days (unlike working age people who fly in/out a@ekends™). Therefore, to help achieve Outcome
Two, the tourism sector can improve demand dutegoff-season by targeting older travellers.



New Zealand tourism research is accessible, tineyy quality, and relevant to the decisions that
need to be mad@. 6).

To date, little research relevant to Access TouiisiMew Zealand has been conducted. Rhodda sutveye
a specific aspect of regional Access ToutfeniThis research needs to be expanded on at Veastdnts.
Firstly, the research should be expanded acrossZ¢atand. Secondly, it needs to incorporate admoa
range of access issues. In addition, the “whotwhiaen, where, how, and why” of older visitors shb

be researched, as should their opinions and exjmtta This research is necessary because already
nearly half of visitors to New Zealand are 45 yeald or older (from arrivals data collected by the
Ministry of Tourism), and it is expected that tipisrcentage will increase in the future as Baby Barsm
retire. As these visitors will experience moreadlitity with age, and as the NZTS 2015 does notusbhe
PWDs from the New Zealand tourism experience, Nealahd tourism needs research relevant to the
decisions that need to be made in order to meehdlees of ageing visitors if Outcome Two is to be
achieved.

The tourism sector takes a leading role in proteatig and enhancing the environment

The tourism sector contributes to a whole-of-Newl&®d approach to ensure that New Zealand’s
environment will continue to be enjoyed by futurenarations and visitors in the spirit of
kaitiakitanga(p. 6).

As PWDs are not excluded in the NZTS 2015 fromabigorts of “future generations” and “visitors”, the
their access needs must be met if Outcome Thiteeiis achieved.

The expectations of our visitors are clearly untised, and visitors are able to easily identify and
select products that deliver good environmentafqenance(p. 6).

The expectations of visitors who are PWDs are noteatly considered or understood, and it is exélgm
difficult for PWDs to identify and select any Neveaand access products, let alone products thiaedel
good environmental performance. These factors ohastge if Outcome Three is to be achieved.

The tourism sector and communities work together fomutual benefit

The tourism sector is an active partner in plannamgl managing our communitiesnd
Regions and communities preserve and promote It culture and character and incorporate
this into all aspects of the visitor experierfpe7).

PWDs are part of every region and community, aedcarrent and future visitors. As their numbeseas
to grow, they will become an increasing part ofstnoegions, communities, and visitors. The NZTE520
does not exclude PWDs as members of the termsofigdicommunities”, and “visitors” and so the
needs of PWDs in tourism planning must be takemactount if Outcome Four is to be achieved.

Local authorities understand the benefits touridfers and lead destination-management and
planning initiatives and processes to maximizedhmmnefits;

and

Core infrastructure and facilities are appropriagdunded(p. 7).



As the NZTS 2015 does not exclude Access Touriem fihe term “tourism”, the benefits of tourism
include the benefits of Access Tourism. Consedyglatcal authorities need also to understand the
benefits Access Tourism offers and thus lead datiim-management and planning initiatives and
processes to maximize the benefits of Access Touifi©utcome Four is to be achieved. This will
require appropriate funding of core infrastructane facilities to meet the needs of PWDs who are
visitors.

Tourism decision-making by local government, comti@sn iwi, and the tourism sector is informed
by high-quality researckp. 7; also, see p. 37, p. 40).

As Access Tourism for PWDs is not excluded fromRz&'S 2015, tourism decision-making must
include Access Tourism. Currently, there is litilgh-quality research to inform such decision mgki
Such research must be conducted in order for Owdémur to be achieved.

Other sections of the NZTS 2015 that can be read axlusive of Access Tourismfor PWDs.

All New Zealanders are part of the tourism se¢or8).

Tourism....investment helps meet the needs of résided visitorgp. 9).

The tourism sector will provide hospitality to visitors (p. 10).

Our customers will enjoy their time in New Zealgpd10).

We work with communities for mutual benggdit10).

A sustainable tourism sector requires us to ach&ebalance between running financially viable
businesses, satisfying our customers, protectimgpbysical environment, and supporting our
communitiegp. 11).

A world class visitor experience can be customisadeet specific visitor nee@s. 21)

The NZTS 2015 does not exclude PWDs from the téresdents”, “visitor/s”, “customers”, “satisfying
our customers”, “communities”, or “supporting ownemunities”. As PWDs currently and in future are
residents, visitors, customers, and members of agmtres, then the NZTS 2015 does not exclude Access
Tourism for PWDs, and the visitor experience camrtimomised to meet the needs of this specificpgrou
of visitors.

Tourism in New Zealand... (is)....influenced by what is happening in the global marke(and)...
the domestic markép. 12).

Such influences must include the ageing of the dvg@dpulation in both developed and developing
nations. Already almost half of New Zealand’s intdgional arrivals are 45 years or older, and as
disability increases with age, New Zealand musbasly consider the ageing and PWD markets.

The global tourism industry is highly competitiVe. retain and grow our market share we need to
position New Zealand as a trendsetter, rather thdallower, and develop products to back this up
(p. 13).

Visitors must receive a world-class experiencevarye stage of their journgyp. 17)

Other countries, particularly our main rivals, ateeady catering for PWD tourism or are well ahead
planning to do sd”. New Zealand is not a trendsetter, but lags fehinan understanding of this
lucrative and growing market. While New Zealandl always have a competitive edge when it comes to
catering for the young, the fit, the healthy, ahd &ble-bodied, we need to focus more attentiothen
ageing Baby Boomers, Seniors, and PWDs, who withidate tourism arrivals in the next few decades.
Currently, PWDs are not receiving a world-classezignce.

Infrastructure needs of tourism and host commusiee met and appropriately fund@al 14)

Infrastructure needs of Access Tourism and hoshuanities are not being met and funded.



We need to find ways of reducing seasonal fluataatin visitor arrivals(p. 14)

New Zealand must...provide compelling reasons faelran the four “shoulder” months of March,
April, September, and Octobgy. 15)

Successful tourism businesses can maximize piwfitlscreasing demand across the shoulder
seasons and the off-season so that assets aranmedoften and staff can be retain(g@d 31; also p.
35-36, “Changing our seasonality patterns”).

We need to...... invest in marketing initiatives theggathose domestic and international visitors who
are more likely to travel in the shoulder and offafg season@. 39)

The ageing population and the population of PWD gneving. These groups prefer to travel when
destinations are not crowded. Targeting thesepgdsione way of reducing seasonality (see disonssi
in Outcome Two, above).

New Zealand must ....provide a wide range of prodjmct$5), and

Maintain and keep improving the products that ntieetneeds of our ideal visitorand

Encourage visitors to travel off the beaten trackl &xperience the local character of New Zealand'’s
regions(p. 15), and

Exceed visitors’ expectatiols. 17).

Also, Appropriate high-quality infrastructure underpirfgetvisitor experience. Visitors expect

...... good roads, good public transport networks... tilear parking, good signage. .(p. 23).

There are very few products for PWDS, especiallytibé beaten track, and those that do exist need
maintenance and improvement. Often, public faedlitsuch as transport, toilets, and car parking are
inadequaté”.

Quality marketing is an essential first step toammage both domestic and international visitors to
explore New Zealand and its regions

Our marketing promise must then be backed up vathity information supplied through traditional
and online channels, and through the i-SITE network

We must provide world-class products....and.....appatgpinfrastructurgwhich) must be supported
by the Qualmark accreditation systefp.(17).

Qualmark muststay relevant in the face of constantly changimgstimer and operator expectations
(p. 22} and

Broaden its coverage by adding new categoriestimtcexisting range of grading and endorsement
(p- 27)

We mustconsistently meet and exceed visitor expectafjon2?).

The i-SITE network is recognised by visitors asitp@i source of high-quality and objective visitor
information(p. 26).

Currently it is extremely difficult to find accumthigh quality and objective information about Aste
Tourism products in New Zealand. To the authoriswdedge, no tourism business is independently
assessed and rated for disability access. Instgpatators claim accessibility through self-assesgm
which is frequently ill informed”. In addition, any person can buy a print of thterinational symbol for
accessibility (the symbolic wheelchair figure) frarbookshop or similar, and display it on the psasi
without any assessment. Similarly, the symbol ordivay denoting a business is accessible can be
displayed on a web site or in other marketing media many such cases businesses are not in fact
accessibl&”. Such inaccurate marketing can have unforturateenuences for PWDs, for example, who
book supposed accessible accommodation only taofinarrival accessibility is poor or absent.

These and similar regrettable experiences haver@ttdrequently (pers. comm.) and are sometimes
written up and reported on in posts on internali@cxess tourism websites. Such adverse publicity
presumably warns other PWDs not to visit New Zeglan

In addition, while almost half of our current imtational visitors are 45 or older, very few oldacds
appear in publicly funded New Zealand tourism manige and apparently, no image of a person with a
visible disability has ever been used.
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In comparison to New Zealand, other countries (@safig our rivals) already have a wealth of markgti
information concerning access tourism, or are ptenauch marketin. Some of this marketing is for
formally assessed products (i.e., the businesstisaif-assessed), and systems such as Qualmankeade
to rate such businesses in some jurisdictionsh &gystem could be incorporated into Qualmark
assessments so that it is relevant to the incrgasimber of PWDs who will visit New Zealand in frgu
if we provide the right products.

New Zealand needs ttevelop marketing initiatives that focus on chaggionsumer attitudes and
expectations in China and in other mark@is26)

There is currently no marketing initiative thatgeis those over 45 years of age or PWDs. Botlethes
groups are worldwide and both are set to grow mlmer. With ageing and a concurrent increase in
disability, the attitudes and expectations of comsts who are currently middle-aged and fit will cge.

&$ %
The Ministry of Tourism website states that tourisaticy is about issues like:

providing appropriate tourist facilities and accessour country,
planning for the development of the tourism induatnd the econont?).

There is currently little provision of tourist féities for PWDs, and access issues need to be ssighie In
addition, there is apparently little planning ftvetdevelopment of thAccess Tourismsector of the
tourism industry.

In addition, the website states that the Ministiyfourism works to ensure there is an approprialey
environment to allow tourism to generate maximumebigés at minimum costs, and that the Ministry
analyses issues that have an impact on the Nevazagb&burism industry, provides advice to Government
and works with government departments and agenigske appropriate policié®. It further goes on
to state that it is within the Ministry’s mandatework in all areas where there are tourism impaaots
that feedback is welcome on policy areas that aeedessing’.

Clearly, the Ministry needs to analyse the impédca gredicted rise in demand from visitors who are
ageing and who have disabilities. Little is knosbout the parameters of these two interwoven sector
their impact on tourism in New Zealand. Appropgigiolicies can not be made until this lack of
knowledge is addressed.

'$ % (

Prior to 2006, the Tourism Research Coufi€ilwas responsible for leadership on tourism reseanch
20086, this responsibility was moved to a new Manisti Advisory Group on touristh®. The rational for
the Ministry undertaking this work was to ensure tburism industry has the information needed to
support policy, marketing, and commercial decisiaiated to the sector. The Ministry’'s Researchrite
undertakes a range of tasks, including:

Managing the core tourism data set — Internatiovigitor Survey, Domestic Travel Survey,
International Visitor Arrivals, Commercial Accomnadibn Monitor, Tourism Satellite Account and
Forecasts

Developing and managing data collections in parshgp with industry

Undertaking research of importance to the sector

Conducting analysis of tourism and other data cimgea wide range of topic are&s



Presumably, the Tourism Research Council’s “Toufi@search Strategy 2002” still focuses the research
strategy of the Ministry of Tourism, as that docuinis on the Ministry’s Tourism Research websitet (b
not on the recently updated site, where no suelesgty can be found). The Tourism Research Strategy
2002 sets out a sector-wide strategy for tourism reseand development aligned to the New Zealand
Tourism Strategy 201%. In fact, the NZTS is the:

cornerstone document that contributes the keyegiatcontext upon which the research
and development strategy for tourism is based. iRstance, it articulates the direction

of the New Zealand tourism industry as being aasnable yield driven strategy based
on growing tourism demand and financial returns lehénhancing the quality of the

visitor experience and New Zealanders qualityfef(p. 3% ).

The Research Strategy recognises the need to:

provide the intelligence to inform decision-makiagd strategy developmefthrough) practical
applied research focussed on user needs

understand the customer bage terms of visitor expectations, satisfaction,h&a@our and
preferencegp. 5)

understand the tourism contextthe global and national environment in which tieor operates,
including drivers and mega-trendg. 6)

ensure the relevanaaf research and development to decision maker®ih the public and private
sectors to a wide range of stakehold@ys8)

(understand)supply and demand components of the New Zealandsio industry and their
relationship to visitor satisfaction.

(understand)trends which drive tourism activity from an ecommntechnological, demographic
perspective and which influence demand factpr4 9.

(understand)motivational factors for international visitatiomo New Zealand and stimulating
extended lengths of stay and higher expenditueddev

(undertake)aseline and tracking research to determine vistgisfaction levels (to better determine
marketing, new infrastructure and product developimzeds)

(understand thdgvel of importance and potential role which sfigid customers play in stimulating
future tourism demand

(understand thelnformation needs of international and domestgitors, including new technology
and traditional distribution channels

(understand theyalue and importance of industry accreditationtsgss in stimulating international
and domestic travel and contributing to quality exdijves(p. 10)

(research the)wility of Maori to adapt to changing market demgpd13)

recognise the customer perspective in all researcthat resourcing and supply decisions made as a
result of research take customer issues into adc@uri6)

Clearly, as the research strategy does not ex¢tudesm for PWDs from its recommendations, theis it
inclusive of research in Access Tourism for PWD&is is because PWDs are

visitors and potential visitors to/within New Zeath whose needs, expectations, behaviour, and
preferences need researching in order to be nsatisfactory ways

part of a global and national environment in whichrism operates, including trends, drivers, and
mega-trends; they are in particular a mega-tremadumse there is worldwide a large cohort of ageing
Baby Boomers who will experience increased disigtdind who will influence demand factors
members of the wide range of stakeholders for wheslearch and development should be relevant
likely to provide answers to problems of seasopdtiee Outcome Two, above)

technology savvy, currently well served by on-linformation sites about access tourism in other
countries, but lack such information about New Zedl as few reliable products or information
sources are available

especially in need of legitimate accreditation syst; such a proven system if used in New Zealand is
bound to stimulate travel by PWDs
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just as interested in M&ori tourism products buemfunable to access them; M&ori too need to be
made aware of this growing market so that theyackapt
customers whose issues need researching and fatorgccount

$ % % )

The Ministry of Tourism is part of the Ministry &conomic Development and as such is included in the
annual reports presented to the Office for Disgbifisues concerning work plans and achievemerttgein
arena of implementing the New Zealand Disabilitatgtgy"®.

Economic transformation is one of the Governmeht'se key priorities for the next decade, alondhwit
national identity and families, young and old. Sagxdepends on New Zealand businesses transforming
themselves into globally competitive firms. The @ovnent has organised its economic transformation
programme around five interlocking themes:

Growing globally competitive firms
World-class infrastructure

Innovative and productive workplaces
Environmentally sustainability

An internationally competitive city - Auckland.

The Ministry of Economic Development has a centodé in progressing the Government's economic
development programme and in advancing a rangetlodr dssues which contribute to economic
transformatiorf'®. The Ministry of Economic Development, along wéthery other government agency,
is every year invited to provide information to tB&ice for Disability Issues about what it is dgito
implement the New Zealand Disability Strategy In 2007, the Office sent agencies a template to
complete, asking them to report what they haveesehi in the 2006-07 year, and what they plan to do
during 2007-08°.

In supplying the report to the Office for Disabhjliissues, The Ministry of Economic Development (and
therefore the Ministry of Tourism) recognises andegpts the precepts in the template. For exanidg, t
recognise that they should have a disability pexthpewhich:

should be routinely considered within ordinary pglidevelopment work that may
directly, or indirectly, impact on disabled peopf®. A disability perspective is a
viewpoint that considers the needs and aspiratiofisdisabled people and their
families/whnau. In the past, government policy and programmes ludten failed to
consider disability perspectives. This has effetyiprevented disabled people accessing
opportunities and fully participating in society. o@&rnment policy and service
development that reflects the realities of disabjebple's lives can enhance their
participation and independence. This contributea toore inclusive socief}’

They further recognise that it is appropriate twude a disability perspective when there is:

Any initiative that directly or indirectly affecttisabled people, both within and outside
government. Disabled people are present in allaamvironments - the home, work and
the community — of all ages, and in all populatgnoups, such as Maori and Pacific
peoples. This means all legislation, policies, pamgmes and services will potentially
impact on therft®"

Currently, there are no or very few New Zealanditon businesses that are globally competitive Asces
Tourism businesses, nor is our tourism infrastmectuorld-class from the point of view of PWDs. In
addition, Auckland can never become an internaliprm@mpetitive city in the arena of Access Tourism
until improvements in access to tourism productsbieen improved.
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The Ministry of Tourism does not currently haveisadility perspective when it comes to tourism
planning for PWDs who are members of families yoand old (one of the governments three key
priorities in the next decade). Nor do they roeityrconsider PWDs within ordinary policy developrnen
work that may directly or indirectly impact on dided people, even though their policy areas include
providing appropriate tourist facilities and accessour country, and planning for the developmdrihe
tourism industry and the econoffly Given the predicted rise in visitors who are ageind/or are PWDs,
then appropriate tourism facilities need to be tped, and PWDs must be taken into consideration
when planning for the development of the tourisdustry and the economy.

)$ H,

The NZTS 2015? states thaa wide range of strategies and initiatives in @aacross government and
other sectors are critically important to tourisrithe strategy both contributes to and requires irfpam
many of these strategi@s. 69).

Examples given in the NZTS 2015 include:

The Auckland Metro Project. About 70% of international arrivals and depassrare made
through Auckland International Airport. This meahgckland must provide an appealing gateway to
the rest of New Zealand. The aim of the Aucklamdrd/Project is to position Auckland as an
internationally competitive city. To succeed itatnbave a world-class airport, terminals for cruise
ships, and efficient connections into the city € #re rest of New Zealand

A world-class airport and transport system shouotduide adequate facilities for visitors who are PAVD

In the case of cruise ships, already over 70% ofeddic cruise passengers, and 75% of international
cruise passengers are 45 years of age or 8fdeand so this ageing clientele, who will experience
increased disability as they age, must have fadlib meet their Access Tourism needs.

The New Zealand Transport Strategy An efficient, safe, integrated, and sustainabéasport
network is an essential requirement for the tourgaeutor. Visitors need to be able to move around
the country easily using different forms of trantporhe objectives of the New Zealand Transport
Strategy are to assist economic development, asafisty and personal security, improve access and
mobility, protect and promote public healtand ensure environmental sustainabi(gy 71).

The NZTS 2015 requires input from the New Zealanan$port Strategy (p. 69). The NZTS 2015 has
specifically noted the New Zealand Transport Sgwtbjective of improving access and mobility (f).7
PWDs are nowhere excluded from the NZTS 2015. &fbeg, this objective includes access and mobility
for PWDs, and thus the NZTS 2015 is bound to exiendoals of researching, developing, funding, and
promoting tourism in general into the particulagra of accessible tourism for PWDs. The NZTS 2015
also quotes from the transport strategy the objeaif protecting and promoting public health. Rubl
health includes the health of PWDs, and healthffescged by inclusion or exclusion from the normal
activities of a society, such as the ability totale of tourism. For this reason as well, the NZD35 is
bound to extend its goals of researching, devetppianding, and promoting accessible tourism for
PWDs.

12
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The New Zealand Transport Stratélfy recognises the importance placed on it by theigoustrategy
(p. 4) and identifies the pressure tourism willgalan transport (p. 6) and the contribution transyl
make to the success of tourism. The strategy goés state that:

We must ensure that transport supports social auon and wellbeing, especially for
those who are most vulnerable in our society ortfimse who are mobility impaired. To
achieve this, the types and level of service ne@dprove(p. 7)

Four of the government’s five main objectives f@nisport (p. 8) are directly pertinent to accessism
and tourism for people with disabilities. They:are

Assisting economic developmenlew Zealand transport strategies affect tourismd dts
development. Consequently, such strategies vidcaf\ccess Tourism.

Assisting safety and personal security. All folwhdransport expose people to safety and security
risks (p. 19). PWDs who are tourists are also exposdtdse risks. As the success of the transport
strategyrequires that the safety needs of vulnerable ubergaken into account...particularly the
aged(p. 19) then so too must the needs of Access Tourism sty many of whom will be aged
and vulnerable.

Improving access and mobility. Access and molidityall New Zealanders will be enhanced through
education, investment, and infrastructure to imgrdecal networks and communication and travel
within and between regions. The government wilrowe access to appropriate transport for all,
including for vulnerable users...in order to enhargagticipation and independence and reduce
social exclusiorfp. 26). Clearly, it is intended by the governmidrat access is improved for all New
Zealanders, and this group includes PWDs who angsts.

Protecting and promoting public healtiWhile not specified in the strategy, it is knothiat activities
such as partaking in tourism can have a positiatiheutcome. Such outcomes also accrue to PWDs
who are able to enjoy the tourism experience.

In addition to these main objectives, the transptrategy states théihe government will ensure that
policy and funding reflect the government's strategriorities and policy in areas such as economic
development, tourism, health, and climate cha(me50). As the strategy nowhere excludes Access
Tourism in its discussion of transport and tourisinen the strategy may be interpreted to includee&s
Tourism within the priority of tourism.

-$

Launched in 2001, this strategy, created by theéc®ffor Disability Issues (ODI), Ministry of Social
Development present long-term vision for changing New Zealand frongisabling to an inclusive
society®. Underpinning the Strategy i vision of a fully inclusive society that highlglves disabled
people’s lives and continually enhances their faliticipation©.

The aim of the New Zealand Disability Strategy: htaka World of Difference - Whakanui Orang3 is
to eliminate barriers wherever they exist and toasca guide for Government action to promote aemor
inclusive society (p. iii). Itis:

An enduring framework which will ensure that govaeemt departments and other government
agencies consider disabled people before makingsides (p. iii)

Each year, government departments will develop yetaks which set out specific steps to
implement the stratedyp. iv)
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To advance New Zealand towards a fully inclusiveiety, the New Zealand Disability Strategy includes
fifteen Objectives. Those of particular relevana the development of Access Tourism are:

Ensure rights for disabled people

Support quality living in the community for disadblgeople

Support lifestyle choices, recreation and culturedisabled people

Collect and use relevant information about disaljpedple and disability issues

Promote participation of disabled Mri

Promote participation of disabled Pacific peoples

Enable disabled children and youth to lead full autive lives

Promote participation of disabled women in ordeirtgrove their quality of lifg. 2)
As rights, quality living, lifestyle choices, reatén, culture, participation, and the leading off find
active lives includes the ability to partake of toerism experience, then access to tourism predsct

implicit in the Disability Strategy. However, tleeis currently no government agerajlecting relevant
informationabout PWDs and their tourism needs

Central and local government have a key role immpleg work towards achieving the objectives of the
New Zealand Disability Strategy, and agencies ghbel thinking about disabled people in all the work
they do and making sure they are incluéfd Therefore, The Ministry of Tourism should beliring
plans to research, develop, and promote Accesdshoim New Zealand.

P"# $ %

Each year, ODI invites government agencies to puiformation on what they are doing to implement
the New Zealand Disability Strateff}; These reports provide the basis for an annuarrépthe House
of Representatives on progress in implementing\tee Zealand Disability Strategy. In 2007, the ODI
sent agencies a template to complete, asking tbempbrt what they have achieved in the 2006-07, yea
and what they plan to do during 2007-08.

The areas of interest on the template (p. 11) ahatof importance to the goals of Access Tourism fo
PWDs include but are not restricted to:

Citizenship - every person has the right to carty the normal activities of being a citizen in New
Zealand

The normal activities of a citizen include touriagtivities

Government capacity - making sure government ageti@ave the right knowledge, skills and systems
to do their work in a way that removes barriersitsabled people participating in society

Such right knowledge, skills and systems includat thihich will allow the removal of barriers to the
development and promotion of Access Tourism in ganand in practical arenas, such as the remdval o
barriers to access at DOC information centresta@dOC estate.

Disability supports - what agencies are doing tckenaure that people have the supports they need to
live ordinary lives

Such ordinary lives include the ability to partakehe tourism experience.

Participation - for disabled people to participaite society, they need accessible health, education,
transport, employment and income, sport, recreatbnifture and broadcasting, and buildings

The arenas of transport, sport, recreation, antlreulare of particular interest in the developmeit
Access Tourism in New Zealand.

Diversity of Need. Promote participation of ...dikabM ori, ...Pacific peoples, ...disabled children
and youth to lead full and active lives, ...disableoimen in order to improve their quality of life
and... value families, whanau and people providing éamgsupport(p. 26).
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The participation, full and active living, and ditalof life of diverse groups can be enhanced by
participating in tourism.

These sections are all interdependent, so progressplementing the New Zealand Disability Strategy
one area may contribute to implementation in otireas as wel(®.

The Work in Progress 2007 report further pointstbat:

Planning for an inclusive society is of benefiteeeryone. This approach signals a fundamental
change from disabled people being seen as ‘othiespecial, to simply being part of the rich diveysi

in our society(p. 4). (It is expected thatentral and local government have a key role implag
work towards achieving the Objectives of the Nealatel Disability Strategyp. 9)

Government agencies need to think about disaliilithe work they do. This means making sure they
have good information about disabled people andaldigy issues, and sound frameworks for
thinking about how changes they propose to makeafféict disabled peoplig. 15)

Effective implementation of the New Zealand Disigbibtrategy will happen only when agencies
routinely consider the impact of their work on dikad people. To implement the Disability Strategy
objectives, agencies need to think about disalalig disability issueat the outset of all policy work
so it is an integral part of the design of any meals(p. 28).

In 2005, the Office for Disability Issues develogeduide for policy makers called “Including a
disability perspective: A toolkit for policy maké&rdn 2007, 40% of agencies reported having
incorporated this into their policy development aqdality assurance frameworks, and 50% of
government agencies reported that “new policy ardvise development specifies the impact on
disabled people(p. 28).

It is unknown if the Ministry of Tourism has incamated this guide into their policy making.

$ (

Sport and Recreation New Zealand (SPARC) is a govent agency set up in 2001 to encourage
participation by disabled people as a target grangh to recognise the rehabilitative nature of pdajsi
recreation and sport. SPARC developed a “No ExmeptStrategy and Implementation Plan” as a first
step towards implementing the New Zealand Disatfitrategy in the recreation and sport seétor The

No Exceptions Strategy includes the following pijtes:

* All New Zealanders have a right to access recreasind sport opportunities.

» Individuals and organisations need to work togetim partnership.

* Any initiatives need to be sustainable and haleng-term, community development focus.

» Disabled people participate in sport and recreatior a range of reasons like all other
people(p. 2#).

As tourism is part of recreation, and as the Noepkions Strategy aims to encourage participation by
disabled people, then all New Zealanders have l& tgy access tourism. The principle of working

together can be extended to working together teldgvAccess Tourism which will have a long-term

community development effect. Currently, we knoittlel about disabled people’s tourism needs,
interests, and issues, and this lack should besedd by research.

The strategy goes on to state thedreation is an essential component of everyolies - it provides
meaning, positive self esteem, pleasure and heldlib. not an optional extra to be programmed into
people’s lives when resources permit. For disalgledple this is not always the case because ofid#s,
lack of opportunities and inadequate facilitiesttheevent participation.

The Access Tourism offer in New Zealand is very riyodeveloped® and this lack hinders tourism
participation that able-bodied New Zealanders téie granted. If reducing inequalities is a key
government goal and is considered in the developarahdelivery of physical recreation and spor@3{p.
then attention should be focused on Access Tounisthe government.
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The Department of Conservation (DOC) was estaldisheler the Conservation Act 1987, which defines
conservation as:

The preservation and protection of natural and drist resources for the purpose of
maintaining their intrinsic values, providing fohdir appreciation and recreational
enjoyment by the public, and safeguarding the optmf future generations

In its Statement of Intent 2008-20¥¥, DOC acknowledges that it is a major contributmitiie New
Zealand Tourism Strategy, and recognises that:

Protected areagare)the main attraction for our tourism industfy. 5)

DOC:

As
“all

Is the central government organisation charged wibnserving the natural and historic heritage of

New Zealand on behalf of, and for the benefit Efs@nt and future New Zealanders

Is responsible for fostering recreation opportuestionthe lands and waters it manages. To that end,

it provides and managesisitor facilities, including walking tracks, hutgampsites and visitor

centreg(p. 7).

States in its Strategic Directions thdew Zealanders want their natural and historicaritage

conserved. In order to foster this commitment toseovation, people must see there is value iwoit, f

itself, and for people’s enjoyment and benefit, mow for future generatiorend that

The Department will actively promote outdoor rediea for New Zealanders, especially through

fostering recreation, use, and enjoyment on corainv land(p. 13).

States in an intended Outcome tBainserving and managing New Zealand’s natural ohistand

cultural heritage provides increasing benefit tovN2ealanders

One of its Outcome benefits is Social benefit, Wwhimcludes the physical, mental and spiritual

benefits people derive from outdoor activitiesJuding doing conservation work ,and visiting and/or

learning about New Zealand’s natural, historic anwdtural heritage(p. 14).

Has as an Intermediate Outcome tNatv Zealanders have increased opportunities fore&ion and

outdoor activitieg(p. 16).The aim is to provide a range of outdoor opportigsitto meet the needs

and preferences of New Zealand’s various commugnitéthin the Department’s capabilities. This
includes recognising the particular relationshimtmta whenua have with the outdoors and places.

Recreation and outdoor activities cover the speuntrirom active participation (such as hunting,

walking, tramping, and motorised recreation), tospa@e enjoyment.This is a priority because

recreation and other outdoor activities help maintBlew Zealanders’ mental, spiritual and physical
wellbeing.(p. 30). The Department will work with others to develop andintain recreation and
outdoor opportunities, consistent with its purpasel conservation values. To that end:

0 The Department will continue to work with the Minjsof Tourism, and Sport and Recreation
New Zealand to efficiently and effectively implent&@overnment policies for sustainable
recreation and tourism.

0 The Department will work with the tourism sectoettsure tourism on public conservation lands
and waters is sustainable, and continues to malggaificant contribution to the economy

(p. 31).

PWDs are nowhere excluded from DOC's use ofténens “public”, “future generations

tourism”,

", “people”, “visitors”, “communities”, “tangad whenua”, and “New Zealanders”, then PWDs are to

be included in DOC’s missions, outcomes, and pfannThe importance of DOC to tourism, of tourism
to New Zealand, and of recreation and outdoor gietsvto well being are recognised. As our poporat

is ageing, and as this ageing population expergenmuze disability, their needs as users of the [28i@te
must be taken into consideration. When workinghvtiie Ministry of Tourism and with the tourism
sector to develop and maintain recreation and autdotivities, DOC should include PWDs as one ®f it
target communities. DOC states that most of timel lmanaged by the Department is available as a
recreation arena for New Zealanders and touristg {f). When people who have certain disabilities are
considered, this is clearly not so, even in jug ftont country estate and in some DOC information
centres®”. While DOC has begun some improvements with PWDsmind in one regiorf®®, such
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improvements should become New Zealand-wide, amiildhbe more extensive, if DOC’s goal of
providing recreational arenas to all New Zealandedstourists is to be achieved.

1$ % 2 *++[0*+H+

The Ministry of Health draft Strategic Plan 2008t2&? opens with the statement:

Our vision is that disabled people can live in tHeme and take part in their community
in the same way other New Zealandergmd)

The strategy further goes on to recognise thatiilioe achieved in part by supporting PWDS tm“on
holiday” (p. 6)

Clearly, the strategy vision is supportive of Acc@&surism.

3%

This brief examination of just a few of the goveentis strategies and planning documents shows that
there are numerous pathways and ample justificdtiodovetailing the development of Access Tourism
into government tourism planning. The developn@ficcess Tourism is necessary due to the ageing of
the world population, as disability increases véite. Already nearly half of visitors to New Zealare

45 years old or older, and it is likely that thisrgentage will grow as Baby Boomers retire and take
trips they have always dreamed of. These ageisitpxé will more and more require Access Tourism
products. There are few such products, and tkis d¢é provision is made worse by tourism businesses
which self-assess for access with often erroneesslts. In addition, information about those piidu
that are truly accessible is hard to come by, or-@&dstent, and there is no one-stop-shop for PWbs
want to visit New Zealand.

Little attention has been focused in New Zealandtlaa market or on this topic to date. In other
countries, Access Tourism is well-established apardinated, or is being established and coordinated
Attention has been focused on tourism for PWDsafaumber of years now by international bodies such
as the United Nations, the World Tourism OrganaatiAsia Pacific Economic Cooperation
Secretariat, and European Network for Accessiblarifm. hternational conferences and meetings
focusing on Access Tourism and Silver Tourism hbagen frequent since 2001, but New Zealand has
failed to send a representative to any of themw Kealand must focus on this market now if we are t
catch up with our competitors and if we are to ta@fleantage of a lucrative sector.

4
Further discussion from the New Zealand perspedtiw®me the points raised in this report include:

Rhodda, S. 2007. Focus on travellers with disa@msliinside Tourism ezine, Issue 639, May 4 2007.
www.insidetourism.com

Rhodda, S. 2007 Niche tourism market all but igdoin New Zealand.Tourism Businessmagazine,
Winter 2007, pp 6-7.

Rhodda, S. Does your business need to focus omBdlny Boomers? Tourism Businessmagazine,
Summer 2007/2008, pp 8-9.
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Ignore Boomers, Seniors, and people with disadditat your peril. Report on the Wellington City
Council Tourism for All forum.Inside Tourism ezine, Issue 687, May 2 2008ww.insidetourism.com

Don't forget the disable during RWC2011 plannintnside Tourism ezine, Issue 699, July 25 2008.
www.insidetourism.com

1. Rhodda, S. 2007Tourism for people with disabilities: a West Copstspective Tai Poutini
Polytechnic website
file:///C:/Documents%20and%20Settings/SandraR/[gEkiP PResearchReports.php.htm

2. The New Zealand Tourism Strategy 20istry of Tourism website.
http://www.tourism.govt.nz/strategy/index.html

3. Follow-up story on trapped wheelchair useiRolling Rains Report website
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n+travel+out+of+season&hl=en&ct=clnk&cd=9&gl=nz

7. The United States population aged 65 and oldetp://www.hotel-
online.com/News/PR2006 3rd/Jul06 MatureMarket.html

8. Ministry of Tourism Policy Ministry of Tourism website
http://www.tourism.govt.nz/policy/index.html

9. Work in Progress 2006/2007. The annual report ftbemMinister for Disability Issues to the House
of Representatives on implementing the New Zeddsability Strategy Office for Disability Issues
websitehttp://www.tourism.govt.nz/policy/index.html

10. Ministry of Economic Development Work Plar@ffice for Disability Issues website
http://www.odi.govt.nz/nzds/work-plans/2007-08/apéd.html

11. 2006 Census Statistics New Zealand websitdp://www.stats.govt.nz/census/default.htm

12. 2006-2007 Cruise Researcfiourism New Zealand website.
http://www.tourismnewzealand.com/tourism_info/fmsiifism_Info/Miscellaneous/Tourism%20Ne
w%20Zealand%20Cruise%20Research%202007.pdf

13. The New Zealand Transport StrategWinistry of Transport websitettp://www.mot.govt.nz/new-
zealand-transport-strategy-2/

14. Tourism Research Council websitep://www.tourism.govt.nz/research/index.html
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Ministry of Tourism ResearchMinistry of Tourism web site
http://www.tourismresearch.govt.nz/About/MinistriFbourism-Research/

Department of Conservation Statement of Intent 2800. Department of Conservation website
http://www.doc.govt.nz/upload/documents/about-due/policies-and-plans/statement-of-
intent/statement-of-intent-(2007-2010).pdf
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The New Zealand Disability Strategy: Making a WaldDifference — Whakanui Orangainistry
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